Anglia in Bloom Portfolio Checklist 2012
The checklist has been introduced to ensure that the portfolio is complete and presented in the correct format as this has always been an area of concern for entrants. It should be used as an aide memoir for the entrant. It also assists the judges by ensuring they do not overlook any possible marks which could result in a lower award being given.

Keep a copy for yourselves

Enter a tick into the box to show that the subject has been addressed.    

When/how many?                                                                                                                                √
	2 copies, one with each of the portfolios to arrive not later than the deadline.   


	


What should it look like?                                                                                                                    √
	Not larger than A4 size
	

	NO HARD-BACKED RING BINDERS
	

	Front and back cover (not counted in the 15 pages of information)
	

	Name of entrant and year on front cover
	

	No more than 15 double sided information pages
	

	Pages numbered
	

	Main font at least 11 point in size 
	

	Photographs dated and labelled
	

	Sectioned as per judges marking sheet
	


What is the format?                                                                                                             Page no     √
	Index (not counted in the 15 pages of information)
	
	

	Introduction
	
	

	Names and roles of your team
	
	

	Information on the community
	
	

	Map of community
	
	

	Information on themes
	
	

	Goals for the future
	
	


NB. The following part of the checklist has been divided into three main headings which mirror the core pillars of the campaign and the judging form. These have been sub-divided into five, with five item boxes for each. As the checklist should be looked on as a aid there can be more or less in each sub-division
In the boxes titled Items and Page Number enter a brief description of the item the judges should be aware of and the page number in the portfolio that it pertains to (an example has been shown against A1, Impact). Also place a tick in the box (es) as appropriate to show that the main heading has been covered. 
Section A: Horticultural Achievement                  Page No                     Item                                                  √
	A1 Impact 

e.g.  Colour, design, appropriate choice of plants, special features, presentation and innovation
	   12
	New Flower Bed at Church
	  √

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	A2 Horticultural Practice 

e.g. Cultivation and maintenance, quality of plants, sustainability and new planting
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	A3 Residential and Community Gardening 

e.g. residential areas, communal areas, allotments, public buildings (church or school grounds), car parks.
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	A4 Business Areas and Premises 

e.g. retail and shopping areas, leisure sites, transport terminals, car parks, farms, rural businesses, pubs, post offices, tourist areas/attractions, offices, estate agents.
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	A5 Green Spaces 

e.g. verges, parks and open public spaces
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


Section B: Environmental Responsibility              Page no                    Item                                                   √
	B1 Conservation and Biodiversity 

e.g. wildlife area, natural habitats


	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	B2 Resource Management 

e.g. recycling, minimising demand placed on natural resources such as water or peat, any harmful impact on the environment.  

	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	B3 Local Heritage 

e.g. management and development of local heritage and/or identity, inclusive of natural heritage. 

	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	B4 Local Environmental Quality 

e.g. management of vacant premises and plots, litter, graffiti, fly-posting, dog fouling.


	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	B5 Pride of Place 

e.g. management of street furniture, signage, art in the landscape, hard landscaping.
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


Section C: Community Participation              Page No                   Item                                                 √             
	C1 Development and Continuity 

e.g. development and sustainability of the local in bloom initiatives, evidence of on-going projects.
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	C2 Communication and Education 

e.g. community awareness and understanding, encouragement with schools and young people and/or other community groups, press coverage, publicity materials.
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	C3 Community Participation 

e.g. community involvement of all ages, ethnic and /or religious groups, young people
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	C4 Year-Round Involvement 

e.g. year-round programme, promotional material, press clippings, calendar of events.
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	C5 Funding and Support 
e.g. In kind support, engagement with the local authority, commercial/corporate sector, local businesses, general public.
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